
 
 
 
Clause No. 2 in Report No. 3 of Committee of the Whole was adopted, without 
amendment, by the Council of The Regional Municipality of York at its meeting held  
on February 20, 2014. 
 
 

2 
INVESTMENT AND MARKETING PROGRAM  

2013 ANNUAL UPDATE 
 
 

Committee of the Whole recommends: 
 

1. Receipt of the presentation by Doug Lindeblom, Director, Economic 
Strategy and Tourism. 
 

2. Adoption of the following recommendation contained in the report dated 
January 23, 2014 from the Executive Director, Corporate and Strategic 
Planning: 

 
 

1. RECOMMENDATION 
 
It is recommended that: 
 

1. This report be circulated by the Regional Clerk to local municipal economic 
development officers, chambers of commerce and board of trade. 

 
 

2. PURPOSE 
 
This report updates Council on the progress of York Region’s Investment and Marketing 
Program in 2013. 
 
 

3. BACKGROUND  
 
Council has approved and supported the Investment and Marketing 
Program (Invest in York) to facilitate business expansion and attraction in 
York Region 
 
The Investment and Marketing Program was approved by Council in late 2009 and 
commenced on-the-ground operations in 2010 as a core activity of the Regional 
Economic Strategy Branch. Branded Invest in York to facilitate interaction with the 
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business community, the program supports the Economic Vitality strategic priority area 
of the Region’s Corporate Strategic Plan, as well as the Council-approved Regional 
Economic Development Action Plan focused on innovation as a key theme. 
 
Executed in partnership with local municipalities and external service delivery 
stakeholders, Invest in York contributes to local economic growth and job creation by 
facilitating business retention, expansion and attraction across York Region. Program 
activities consist of the following key elements: 
 
• Identification, assessment and support of growth companies in York Region that are 

positioned to expand or re-invest locally via export and business development, hiring, 
Research and Development (R&D) or capital investment. 

• Identification, qualification and support of Canadian and foreign companies that may 
consider establishing new business operations locally. 

• Development and maintenance of an extensive business, client support and 
investment attraction contacts network across York Region, the Greater Toronto Area 
(GTA), Canada and internationally. 

• Promotion, via an integrated marketing strategy, of York Region and its local 
municipalities as the location of choice for business and technology investment. 

• Business intelligence and economic research to support Regional and local-municipal 
business retention, expansion and attraction initiatives. 

 
Invest in York leverages an extensive partnership network to deliver 
business advisory and support services 
 
In delivering advisory and support services to the business community Invest in York 
program staff leverage an extensive external partnership network in the private, public 
and non-profit sectors. Key partners include the local municipal economic development 
offices, local business community, chambers of commerce, ventureLAB Regional 
Innovation Centre, professional service providers, Export Development Canada (EDC), 
Business Development Bank of Canada (BDC), Ontario Ministry of Economic 
Development, Trade and Employment (MEDTE), the Canadian Trade Commissioner 
Service, industry associations and government R&D support organizations.  
 
Invest in York staff provides the following services to business clients:  
 
For local growth companies in York Region 
• Strategic Business-to-Business (B2B) and Business-to-Government (B2G) 

introductions 
• Guidance on available Provincial and Federal government business incentives 
• Corporate and business development advisory services 
• Export readiness assessments 
• Start-up referrals to the Regional Innovation Centre (ventureLAB) 
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For new business investment leads and prospects 
• Corporate visitation programs 
• Business, economic and workforce data 
• Strategic B2B and B2G introductions 
• Location selection assistance (in partnership with local municipalities) 
• Guidance on available government business incentives 
 
Program targets are aligned with key economic and business investment 
trends in York Region, the GTA and Ontario 
 
Staff monitor relevant regional, GTA, provincial and national business and investment 
trends to establish program targets by sector, geography and business size.  
 
With respect to target sectors, the Professional, Scientific and Technical Services sector is 
the fastest growing industry in York Region as well as the largest employment sector of 
the local labour force aged 25-64. At the same time the manufacturing base continues to 
shrink across Ontario and the GTA, including York Region. Invest in York prioritizes the 
engagement and support of clients in growth technology and knowledge-based services 
sectors, primarily Information and Communications Technology (ICT). 
 
With respect to geographic targets for business attraction, staff estimates that up to one in 
10 jobs in York Region are with foreign-owned companies. Over 60 per cent of the 
foreign companies operating locally are headquartered in the U.S., followed by European 
(25 per cent) and Asia-Pacific (15 per cent). The U.S. also continues to be by far the 
prime source of new Foreign Direct Investment (FDI) not only in York Region, but also 
across the GTA and Ontario, with a significantly larger share than European or Asian 
companies. Invest in York’s business attraction efforts outside Canada focus primarily on 
engagement of U.S. companies as well as overseas corporations visiting or operating in 
the U.S. The program’s geographic targets are also set so as to complement, rather than 
duplicate, international initiatives already undertaken by some of the Region’s local 
municipalities in other markets such as China, India, Germany, Italy, Israel, and 
Scandinavia. 
 
With respect to establishing targets related to business size, the majority of new foreign 
investments in the GTA result initially in a relatively small number of jobs or a limited 
real estate footprint. Expansion of foreign companies already located in the Region or the 
GTA are typically a more significant source of local job generation than new entrants to 
the marketplace. In York Region, an estimated 45 per cent of the foreign companies 
operating locally have a local workforce of less than 20 employees and 75 per cent have 
less than 100. Overall, 85 per cent of all businesses in York Region have less than 20 
employees. Invest in York targets primarily medium-sized operations in its outreach 
efforts and handles multiple client cases regardless of initial opportunity size.  
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4. ANALYSIS AND OPTIONS 

 
In 2013 Invest in York engaged over 200 companies across York Region to 
identify growth businesses and assist them to expand or re-invest locally 
 
Invest in York facilitates growth of expansion-ready companies across York Region in 
collaboration with service delivery partners in the private and public sector that are best 
positioned to address client needs. The economic development offices of local 
municipalities play a key role by referring clients to the program’s Business Development 
and Export Advisors, as well as facilitating client consultations and follow-up. 
 
Initial engagement of business expansion clients in York Region is carried out via 
contacts at industry events and trade shows, cold calling, incoming referrals and 
unsolicited inquiries. In 2013, Invest in York engaged directly or via partners 208 
companies across York Region with an estimated 8,000 employees in total. About 70 per 
cent of the companies engaged were services-based, 30 per cent were local manufacturers 
and 40 per cent conduct Research & Development (R&D) locally.  
 
Figures 1 and 2 below outline business engagements by Invest in York program staff of 
companies in York Region by municipality and sector: 
 

Figure 1 
2013 Invest in York Engagements of Local Companies by Municipality 
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Figure 2 
2013 Invest in York Engagements of Local Companies by Sector 
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Sixty (60) of the local companies engaged and assessed were qualified as having 
immediate or strategic growth potential. These companies were provided with advisory 
and targeted introductions by the program’s Business Development Advisors or service 
delivery partners to facilitate business expansion. Many client meetings were held as joint 
corporate calls in collaboration with local municipal economic development staff. Over 
65 per cent of the qualified consultations were with companies in the Information and 
Communications Technology (ICT) sector. Results and key client success stories are 
detailed further in this report.  
 
Staff engaged over 200 potential new business prospects in 2013 to 
position York Region as a location of choice, and handled 40 lead inquiries 
 
Identification, engagement and qualification of potential new business prospects from 
outside York Region is carried out through a range of strategies including meetings at 
trade shows and industry conferences, direct marketing, partnered business missions, 
incoming partner referrals and unsolicited inquiries. Key lead generation initiatives in 
2013 included engagements at multiple domestic business events as well as at several 
technology trade shows held in the U.S. 2013 has also seen an increase in the number of 
qualified leads referred directly to the program via its extensive partnership network. 
 
During 2013 the Invest in York team directly engaged 202 companies from outside York 
Region to position the Region and its local municipalities as a location of choice for 
business investment. About 70 per cent all engagements were in the Information and 
Communications Technology (ICT) or related technology sectors. Figure 3 provides a 
breakdown of business attraction engagements by company head office location. 
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Figure 3 
2013 Invest in York Business Attraction Engagements by                                  

Company Head Office Location 
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Program staff assessed and qualified 41 of the contacts as potential investment leads with 
a varied degree of interest in expanding their business in the GTA or to York Region, and 
followed up with preliminary information to facilitate client fact finding. Twelve of the 
leads emerged as prospects and were provided with substantial support including 
customized business data or introductions. Typical prospects handled by the program 
already have clients or business ties in the GTA market and are generally familiar with 
location alternatives. About half of the prospect cases were introduced by Invest in York 
staff directly to local municipalities in York Region as per the client’s stated preferences. 
 
Invest in York business consultations supported 1,800 existing jobs in 2013 
and facilitated 120 new jobs, across five York Region local municipalities 
 
Business advisory services delivered to York Region clients in 2013 directly supported in 
total the retention of 1,800 jobs across the Region by local employers, and facilitated the 
creation of over 100 incremental (additional) jobs in Aurora, Markham, Newmarket, 
Richmond Hill and Vaughan. Many of the incremental jobs resulted from a partnership 
with the private sector to guide and direct employers tapping into hiring incentive 
programs. The program also facilitated non-hiring local business expansion or re-
investment of over 15 companies via exporting, Research and Development (R&D) or 
capital investments. Invest in York’s work with new investment prospects alongside 
referral and service delivery partners facilitated the attraction of two new foreign 
technology companies to York Region in 2013, resulting in those businesses creating 20 
new Information Technology and Engineering jobs in Markham and Vaughan. 
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In total Invest in York’s business expansion and attraction initiatives influenced in 2013 
the creation of 120 incremental and new jobs in York Region by businesses across five 
local municipalities.  
 
Below are some representative examples of client success stories. Companies are not 
identified by name so as to maintain business confidentiality: 
 
Markham 
• A U.S. financial software company established its Canadian head office and centre of 

excellence in Markham, creating 15 jobs locally. This was a direct result of Invest in 
York’s support of the client in late 2012 via a referral partner. 

• An Electronics Manufacturing Services company secured federal funding for a new 
Enterprise Resource Planning (ERP) system in support of their move to a larger 
40,000 sq. ft. facility. 

• An Environmental Technology company secured a bid bond for exporting to the U.S. 
as well as government program funding for hiring three additional staff. 

Vaughan 
• An applications software developer leveraged government hiring programs for three 

new engineering positions to accelerate product development. Supported by Invest in 
York the company originally set up local presence in Markham in 2012 and then 
established in 2013 a satellite software development office in Vaughan. 

• Invest in York facilitated via a private sector partner a new subsidiary office of a 
European defence technology company, resulting in five engineering jobs. 

• A fast-growth mobile applications software company leveraged via program referrals 
government funding to support the hiring of six new employees. 

• With the support of a service delivery partner a manufacturer of aerospace precision 
parts secured government grants for exporting, training and R&D to facilitate growth. 

Richmond Hill 
• Working alongside a service delivery partner Invest in York assisted a mobile 

electronics repair company hire 14 new staff to support significant business growth. 
• A food processing company tapped into government agri-food marketing and 

manufacturing innovation funding to support growth and exports to new markets.    
Newmarket 
• A financial applications software company hired three new staff by leveraging the 

Federal Science and Technology Graduate Enterprise Internship fund. 
• A leading food products manufacturer leveraged several government funding 

programs for exporting, training and R&D to support their local growth. 
• Supported by a service partner a web design company hired an additional Information 

Technology employee leveraging a Federal internship incentive program. 
Aurora 
• An existing medical devices client received support to evaluate export funding 

options for expanding into new markets, as well as hired an additional Bio-Tech 
professional via the Federal Career Focus program. 
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Staff worked closely with local municipalities and external partners to 
promote York Region as a top business and technology hub 
 
Program staff continued to work closely with local municipal economic development 
offices and external stakeholders not only to identify and support clients but also promote 
York Region as a top business and technology hub in the GTA, Ontario and Canadian 
markets.  
 
Below are some of the joint awareness building initiatives undertaken in 2013 by Invest 
in York alongside key program partners: 
 
Local municipalities 
• By invitation from Markham Economic Development Invest in York staff presented 

on the regional business and technology sector to incoming foreign delegations 
visiting Markham from China and Italy. 

• Invest in York initiated and co-organized a joint event with the Iranian Canadian 
Network (ICN) in partnership with Richmond Hill Economic Development to 
showcase the York Region business opportunity. 

• Facilitated introductions to Newmarket Economic Development and Southlake 
Regional Health Center of foreign companies and organizations interested in the 
hospital’s new healthcare technology commercialization framework.  

• Provided background introductions and promotional assistance to Vaughan Economic 
Development in support of the City’s 2013 business mission to Israel. 

• Delivered a market research workshop to over 50 participants in support of the annual 
Import/Export conference jointly held by York Region with the Small Business 
Enterprise Centres (SBECs) in Markham, Richmond Hill and Vaughan. 

• Supported East Gwillimbury with early conceptualization of a wastewater technology 
investment strategy leveraging the planned Upper York Sewage Solution project. 

• Organized a roundtable meeting for all local municipalities with the Manufacturing 
Investment Unit of Ontario’s Ministry of Economic Development, Trade and 
Employment (MEDTE). 

• On behalf of local municipalities supported a healthcare innovation showcase led by 
ventureLAB at the Ontario Centres of Excellence Discovery commercialization event. 

External partners 
• Facilitated meetings with companies in Vaughan and Markham for economic 

development staff from Ontario MEDTE Science and Technology department. 
• In partnership with MEDTE co-exhibited alongside technology companies as part of 

the Ontario Pavilion at the world’s largest wireless industry expo held in the U.S.   
• Supported the Canadian Trade Commissioner Service at the World Business Forum 

luncheon in the U.S. showcasing business investment opportunities in Canada. 
• Facilitated student roundtable discussions at the Seneca College Innovation 

Entrepreneurship Day, focusing on resources and opportunities in York Region. 
• Collaborated with Export Development Canada (EDC) in organizing and delivering a 

workshop to local companies focused on business support and funding opportunities. 
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• Hosted a joint networking event in partnership with the Canada-Israel Chamber of 
Commerce focusing on business and technology opportunities in York Region. 

 
Significant progress was made in promoting business in York Region via 
on-line media. The Invest in York website registered 51,000 visits in 2013  
 
Program staff continued to implement an integrated marketing strategy that promotes 
York Region and its local municipalities as a location of choice for business investment 
and technological innovation. The strategy consists among others of a dedicated business 
website, social media, presentation package, media relations and print material. 
 
The Invest in York website (www.investinyork.ca), a dedicated source for business news 
and data from York Region, continued to deliver exceptional results since its full rollout 
in 2011. The website registered over 51,000 unique visitors in 2013, an impressive 130 
per cent increase in traffic versus 2012. About 20 per cent of the traffic originated from 
outside Canada. These results reaffirm the importance of the website in promoting York 
Region and its local municipalities as a top GTA and Canadian business hub.   
 
Program staff also successfully introduced in 2013 dedicated social media channels 
including Twitter (@investinyork) and a LinkedIn technology business group to 
communicate business updates from across York Region and engage stakeholders. In the 
first several months alone the channels attracted 800 combined followers and generated 
significant interactions, including several investment inquiries. 
 
Invest in York launched in mid-2013 a marketing communications campaign focused on 
the significant local cluster of enterprise solutions companies in the Information & 
Communications Technology (ICT) sector. The campaign differentiates York Region 
from other regional ICT hubs in Ontario and resulted in coverage by industry media 
channels of notable high-tech success stories from Markham, Richmond Hill, Vaughan 
and Newmarket. The campaign continues into 2014.  
Focused research on York Region’s economy and business community 
facilitates client support and business attraction activities 
 
Program staff continued to research and analyse business trends, market intelligence and 
relevant demographic data to support investment attraction, marketing efforts and client 
servicing. Data analysed is also shared with local municipal economic development 
offices in support of their programs and initiatives. Below are some of the key research 
initiatives undertaken in 2013: 
 
• A workforce commuting study in partnership with the Geographic Information 

Services (GIS) Branch. The research aggregated anonymous data from 21 local 
companies with a total of 16,000 employees, in five strategic industry sectors. The 
resulting workforce distribution maps were incorporated into regional and local 
municipal business attraction value propositions.  
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• Analysis and benchmarking of York Region’s Information and Communications 
Technology (ICT) sector contributed significantly to business attraction, client 
servicing and awareness building at both the Regional and local municipal levels.   

• On-going monitoring and analysis of employer hiring trends in York Region with key 
findings provided to Council on an annual basis as a separate report.   

• Introduction of a new quarterly economic indicators update Infographic covering key 
employment, real estate development and business statistics in York Region. 

• Monitoring and analysis of Foreign Direct Investment (FDI) and foreign business 
presence across York Region. 

 
Since 2010 the Invest in York program supported the retention of 5,500 jobs 
and creation of 600 new jobs, across six York Region local municipalities 
 
Since the program was launched in 2010 program staff influenced the retention of an 
estimated total of 5,500 existing jobs via the delivery of advisory and referral services to 
local growth companies. The program also directly facilitated 600 new and incremental 
jobs across six local municipalities in York Region. Program results include jobs retained 
or created by businesses with Invest in York staff intervention and do not include 
entrepreneurs supported by the York Small Business Enterprise Centre (SBEC). 
 
Incremental job numbers are collected by program staff directly from the client company 
or service delivery partner upon business expansion or establishment, and may change 
over time as per corporate or economic conditions impacting the client.  
 
Link to key Council-approved plans 
 
York Region has a number of Council approved strategic documents that provide clear 
direction regarding economic development both in the longer term and within the current 
term of Council. Vision 2051, the Regional Official Plan 2010, and the 2011 to 2015 
Strategic Plan all highlight the importance of economic vitality. The Investment and 
Marketing program plays an essential role in facilitating economic growth by retaining 
and increasing employment opportunities for local residents, and positioning York 
Region as the location of choice for businesses investment and technology innovation. 
 
 

5. FINANCIAL IMPLICATIONS 
 
The Investment and Marketing program’s 2013 budget included five full-time staff and 
program costs, focused on business expansion and attraction advisory services, 
investment marketing and economic research. York Region’s annual contribution to the 
Greater Toronto Marketing Alliance on behalf of local municipalities was also channelled 
via the program. All costs were approved in the 2013 Economic Strategy Branch budget. 
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6. LOCAL MUNICIPAL IMPACT 

 
York Region’s Investment and Marketing program (Invest in York) is executed in 
collaboration with Economic Development staff at the Region’s local municipalities. 
Joint areas of work include identification and support of local growth companies to 
facilitate business expansion, servicing of external prospects to attract new companies to 
the Region and awareness building to showcase York Region as a top location for 
business and technology in the Greater Toronto Area (GTA), Ontario, Canada and North 
America. 
 
Invest in York builds on business strengths, industry clusters, population demographics 
and location advantages unique to York Region and its local municipalities. The program 
leverages cross-municipal economies of scale, a collective business attraction value 
proposition and a Region-wide business network to differentiate York Region as a top 
business location within the wider GTA market, in the context of an increasingly 
competitive economic development environment. 
 
Since the program launched in 2010, Invest in York made a significant and direct impact 
on local business retention and attraction, job creation and investment promotion. 
Feedback on the program from local municipal partners and the business community 
across York Region continued to be extremely positive in 2013.  
 
 

7. CONCLUSION 
 
York Region’s Council-approved Investment and Marketing Program Invest in York 
commenced operations in 2010 as a core activity that directly supports the Economic 
Vitality strategic priority area of the Region’s corporate Strategic Plan. The program is 
delivered by York Region’s Economic Strategy Branch in partnership with local 
municipalities and external stakeholders in the private, public and non-profit sectors. 
Invest in York impacts local economic growth and job creation by facilitating targeted 
business expansion and attraction across York Region’s local municipalities. The 
program leverages its extensive partnership network to position York Region as a 
business location of choice within the Greater Toronto Area (GTA), in the context of an 
increasingly competitive environment for retaining and attracting quality employers. 
 
In 2013 Invest in York engaged directly and via delivery partners 208 existing businesses 
across York Region to identify and support growth companies with their local business 
expansion plans. Program staff also engaged 202 companies from outside York Region to 
identify and qualify potential new business leads and position the Region as a business 
location of choice.  
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Sixty of the York Region companies engaged by the program were provided with one-on-
one advisory to facilitate their local expansion. This activity directly influenced the 
retention of a total of 1,800 local jobs by targeted employers, and the creation of over 100 
additional jobs by businesses in Aurora, Markham, Newmarket, Richmond Hill and 
Vaughan. Many of the incremental jobs resulted from a partnership with the private 
sector to guide employers tapping into government hiring programs. The program also 
facilitated non-hiring local business expansion or re-investment by over 15 local 
companies via exporting, Research and Development (R&D) or capital investments. 
  
Invest in York staff engagement of new business prospects alongside program partners 
facilitated the attraction of two new foreign technology companies to the Region in 2013, 
resulting in 20 new jobs in Markham and Vaughan. In total, program business expansion 
and attraction activities directly influenced the creation of over 120 incremental or new 
jobs in York Region in 2013, across five local municipalities. 
 
Significant progress was also made in the promotion of York Region and its local 
municipalities as a top location for business and technology investment. The dedicated 
“Invest in York” website delivered strong results, registering over 51,000 unique visitors 
in 2013, a 130 per cent increase over 2012. New social media channels targeting the 
business community were introduced in 2013, attracting 800 followers in total in the first 
ten months. Invest in York also launched a successful marketing communications 
campaign focused on the Region’s Information & Communications Technology (ICT) 
sector, resulting in coverage by numerous industry media sources. 
 
Focused economic research undertaken by program staff facilitated client support and 
business attraction initiatives. A key example of this work is a workforce commuting 
study that aggregated data received from 21 local companies with a total of over 16,000 
employees, across five industry sectors. The resulting workforce distribution maps were 
incorporated into regional and local municipal business attraction value propositions. 
 
Invest in York continues to make a meaningful and direct impact on business retention 
and attraction, job creation and investment promotion across York Region’s local 
municipalities. Since its introduction in 2010 the program supported the retention of an 
estimated total of 5,500 existing jobs in York Region by local employers, as well as 
facilitated 600 new or incremental jobs across six local municipalities. Feedback on the 
program from local municipal staff, the local business community and external partners 
continued to be extremely positive in 2013. 
 
 
For more information on this report, please contact Robert Unterman, Manager, 
Investment and Marketing at (905) 830-4444, Ext. 71491. 
 
 
The Senior Management Group has reviewed this report. 



Investment and Marketing Program 
(Invest in York)  

2013 Update 
Presentation to the                          

Committee of the Whole 
 

Doug Lindeblom 
Director, Economic Strategy 

February 6, 2014 
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2011-2015 Corporate Strategic Plan 
• Increase the Economic Vitality of           

the Region  

Economic Development Action Plan 
• Goal 3: Connecting Businesses to 

Opportunities 

• Goal 4: Develop a Strong, Common 
Marketing Message 

Council has provided the necessary direction  
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Program focus is on facilitating business and jobs growth 
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Growth in York Region Key Sectors 

Trends and Targets 

York Region Long Range Planning, Office of the CAO, 2002-2012 change in employment 
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Invest in York targets are designed to grow and attract the right kind of jobs 
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Sources: York Region Long Range Planning / York Region Economic Strategy, Office of the CAO 

Trends and Targets 
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Invest in York targets focus on SMEs, where growth is being generated 
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Headquarters Location of Foreign 
Companies in York Region 

Source: York Region Economic Strategy, Office of the CAO 

Trends and Targets 
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in the U.S. 

• Canadian companies 

 

Targets 

Outside Canada Invest in York targets the U.S. where the majority of foreign 
business investment in York Region originates  



Local companies were supported across the Region in key sectors 
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Engaged 202 New Business Prospects 

Engagement of Potential 
Business Prospects by 
Headquarters Location 
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Engagement sources: 

• Trade shows and               
industry conferences 

• Incoming referrals/calls 

• Direct marketing 

• Cold calls 

• Website and social media 

• Partnered business missions 
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New business prospects were engaged through a variety of channels 
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Web Marketing Builds Awareness 
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Unique Visitors to 
www.investinyork.ca 

investinyork.ca promotes York Region as a location of choice for business             
and technology, and is beginning to generate business leads 
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Social Media Marketing                                  
Builds Engagements 

Invest in York develops message momentum through business-focused social media 



York Region Technology Hub  
Branding Campaign 
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The Invest in York technology hub message is beginning to reach the national 
and global hi-tech business community 
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York Region Technology Hub   
Branding Campaign 
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Business and Economic Research 

Business and economic research supports targeted business                            
and jobs growth programs 



Invest in York 2013 Program Results 

60 business expansion 
advisory consultations 

1,800 retained jobs 
impacted 

120 incremental or 
new jobs facilitated  

2 new foreign tech 
companies attracted 

410 companies 
engaged  

40 inquiries from 
new business 

attraction              
leads 

51,000 unique 
visitors to  

investinyork.ca 

800 social media 
followers in the              
first 10 months  

The Invest in York program is making a direct impact on business and jobs growth 
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Cumulative Invest in York Program Impact 

 5,500 existing jobs retained 

 650 new jobs created 

Since 2010: 
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